
GARNADI Fact Sheet  

Brand Overview  

Brand Name: Garnadi ​
Website: www.garnadi.com ​
Tagline: “Appreciate the Future. Own the Past.” ​
Industry: Luxury / Automotive / Functional Art / Collectibles ​
Founded By: Omila Mannapperuma ​
Headquarters: United States  

 

About GARNADI  

GARNADI creates rare, exclusive products designed to appreciate in value over time. 
The brand combines engineering, craftsmanship, rarity, and hyper-personalization to 
produce collectible creations positioned between functional luxury and timeless art.  

The company’s vision extends beyond automobiles into a broader ecosystem of 
appreciating luxury assets, including vehicles, timepieces, art, wine, whiskey, and other 
high-end collectibles.  

 

Product Categories  

●​ Supercars  
●​ Hyper-luxury E-Bikes  
●​ Timepieces  
●​ Art & Collectibles  
●​ Future Luxury Products  

 

 

https://www.garnadi.com


Supercar Collection  

Naming Structure  

Garnadi KATH III Cruise  
 

Models  

LEGA  
Inspired by timeless automotive heritage with a legacy-driven design philosophy.  

ACIT  
Shaped around futuristic styling, innovation, and forward-looking design 
language.  

KATH  
Designed with a more aggressive character focused on speed, presence, and 
performance-inspired aesthetics.  

 

Trims  

Cruise  

Category: Grand Touring Experience ​
Designed for refined long-distance driving with comfort, presence, and elegance.  

Crane  

Category: All-Terrain Engineering ​
Built with an adventurous spirit and engineered for multiple terrains.  

Crush  

Category: Maximum Performance ​
Focused on extreme performance, aggressive styling, and high-intensity driving 
experiences.  



Brand Philosophy  

GARNADI products are designed to be:  

●​ Rare  
●​ Appreciating  
●​ Hyper-personalized  
●​ Emotionally timeless  
●​ Built as functional art  

Each creation is intended to remain collectible across generations rather than follow 
short-term consumer trends.  

 

Production Philosophy  

GARNADI emphasizes exclusivity and controlled production volumes to preserve rarity 
and long-term desirability.  

Supercar Production Target: ​
50 units annually  

E-Bike Production Target: ​
1,000 units annually per model  

 

Positioning  

GARNADI operates at the intersection of:  

●​ Luxury  
●​ Engineering  
●​ Art  
●​ Collectibility  
●​ Heritage  

The brand focuses on creating products that owners may view as both emotional 
experiences and appreciating assets.  



Founder  

Omila Mannapperuma is a Sri Lanka-born American founder focused on brand 
architecture, luxury innovation, and long-term brand building across multiple ventures.  

 

Media Contact  

Press Inquiries: ​
press@garnadi.com  

Website: ​
Garnadi Official Website  

 

mailto:press@garnadi.com
https://www.garnadi.com
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