
 

Vision Letter from the Founder 

Garnadi was created around a very simple idea: at the highest level of luxury, people are no longer 

looking for more choices. They are looking for something that feels personal, rare, and impossible to 

replicate. 

For a long time, luxury was associated with access. Bigger production numbers, larger distribution, and 

broader visibility became the benchmark for success. But the market is changing. The most sophisticated 

collectors today are thinking differently about ownership. They are looking for pieces that hold meaning, 

carry identity, and maintain long-term significance beyond the moment they are purchased. 

That shift is what led to Garnadi. 

From the beginning, I never wanted Garnadi to operate like a traditional car company. I wanted to create 

a private commissioning house focused on hyper-personalization, ultra-limited production, and 

long-term value creation. Every Garnadi vehicle is designed around the individual owner, not around a 

public configuration or standard production model. 

What matters to us is not volume. It is significance. 

Each commission is developed through a highly personal process that allows collectors to shape the 

vehicle around their own vision, preferences, and story. We intentionally keep production extremely 

limited because scarcity, craftsmanship, and individuality are part of what gives an object lasting 

relevance over time. 

We are also seeing a larger shift happening globally where rare vehicles are increasingly being viewed 

similarly to collectible watches, art, architecture, and other alternative assets. Buyers at this level are not 

simply purchasing transportation. They are acquiring pieces that reflect identity, design philosophy, 

engineering, and rarity. 

That is why Garnadi exists at the intersection of luxury mobility, engineering, design, and collectible 

investment. 

As we continue building the brand, our focus remains on creating one-of-one outcomes using advanced 

engineering, aerospace-grade materials, AI-assisted design, and in-house assembly. Every detail matters 

because the people we serve are looking for something deeply intentional. 

Over time, Garnadi will continue expanding into additional limited-edition products and experiences 

beyond hypercars, including electric mobility and timepieces, while remaining grounded in the same 

principles of rarity, craftsmanship, and enduring value. 



Luxury is no longer about having access to the same thing everyone else can obtain. It is about creating 

something that feels uniquely connected to the individual who owns it. 

That is the future we are building Garnadi around. 

Omila Mannapperuma​
Founder, Garnadi 


